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그림 기업의 사회적 자본과 지식활동 연구 모형[ 1] 
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표 변수들의 기초 통계< 1> 
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표 지식활동모형 적합도 평가< 2> 
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표 기본모형과 수정모형의 추정 값< 3> 
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그림 수정모형 분석결과[ 2] 
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표 사회적 자본이 지식활동에 미치는 전체효과와 간접효과< 4> 
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abstract

The Impact of Intrafirm Social Capital on Knowledge Activities

Lee, Young-Hyun

Ryu, Han-Gu

The purpose of the study is to devise effective ways to develop social capital 

towards enhancing corporate competitiveness by measuring the social capital and 

knowledge activities of corporate members.

Survey results demonstrate that intrafirm social capital has material impact on 

knowledge-related activities, such as knowledge sharing and creation, and 

participation in learning. Trust, meanwhile, substantially affects the knowledge 

sharing, which is also influenced by the internal network that is formed among the 

organization's members as they engage in work. The survey results also showed that 

sharing of vision and values among organizational members have strong effect on 

learning while the degree of knowledge sharing had only limited impact on learning. 

Interestingly, the knowledge creation process in a business organization was most 

effective when the sharing of values and vision was mediated by learning. Trust and 

networking tended to have more immediate impact on the sharing of knowledge than 

on its creation. 

Keyword: Social capital, Trust, Knowledge sharing, Knowledge creation, 

Learning


